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Alice Roseboro Page 1 of 1

Alice Roseboro
Residential Services Rep

Rock Hill Telephone Company
Residential Services
Customer Service Center

Fov Nag- amg (DY 2
Tel: 803-326-2736

Fax:

Wireless:
Alice.Roseboro@componuim.cem
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SC Judicial Department 4 Page 1 of 4

3 RULE 33 |
INTERROGATORIES TO PARTIES A NeIAY|

(a) Availability; Procedures for Use. Except as limited by paragraph (b)(9), any party may
serve upon any other party written interrogatories to be answered by the party served or, if the
party served is a public or private corporation or a partnership or association or governmental
agency, by any officer or agent, who shall furnish such information as is available to the party.
interrogatories may, without leave of court, be served upon the plaintiff after commencement of
the action and upon any other party with or after service of the summons and complaint upon
that party. o :

Each.interrogatory shall be answered separatel nless it is

objected to, in which event the reasons for objection shall b  stated in lleu of an answer. The

answers are to be signed by the person making them, and { bjections signed by the ¢~

attorney making them. The party upcn whoim the | ...Lerrogator.es have been served a..a!! serve
a copy of the answers, and objections if any, within 30 days after the service of the
interrogatories, except that a defendant may serve answers or objections within 45 days after
service of the summons and complaint upon that defendant. The court may allow a shorter or
longer time. The party submitting the interrogatories may move for an order under Rule 37(a)
with respect to any objection to or other failure to answer an interrogatory.

Note:

This Rule 33(a) is the language of current Federal Rule except the first line. This
language permits interrogatories to any party, not just an adverse party, and
increases the time within which a party may object or respond to 30 days.

(b) Standard Interrogatories. In all cases the following standard interrogatories may be
served by one party upon another unless otherwise ordered by the court for good cause
shown. The interrogatories shall be deemed to continue from the time of service, until the time
of trial of the action so that information sought, which comes to the knowledge of a party, or his
representative or attorney, after original answers to interrogatories have been submitted, shali
be promptly transmitted to the other party.

(1) Give the names and addresses of persons known to the parties or counsel to be
witnesses concerning the facts of the case and indicate whether or not written or
recorded statements have been taken from the witnesses and indicate who has
possession of such statements.

(2) Set forth a list of photographs, plats, sketches or other prepared documents in
possession of the party that relate to the claim or defense in the case.

(3) In cases involving personal injury set forth the names and addresses of all
physicians who have treated the party and all hospitals to which the party has been
committed in connection with said injuries and also set forth a statement of all
medical costs involved.

(4) Set forth the names and addresses of all insurance companies which have
liability insurance coverage relating to the claim and set forth the number or
numbers of the policies involved and the amount or amounts of liability coverage

+

v

http://www.sccourts.org/courtReg/displayRule.cfm?ruleID=33.0&subRulelD=&ruleType=... 11/5/2013
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FILED: April 15,2014
S

-——h
UNITED STATES COURT OF APPEALS
FOR THE FOURTH CIRCUIT q\
——— ———— P -
0=y

No. 13-2136

(0:10-cv-03267-MBS)
R

ALICE L. ROSEBORO
Plaintiff - Appellant
V.
COMPORIUM COMMUNICATIONS, Rock Hill Telephone Co; MARY

GRAVELEY, TIFFANY THOMPSON; LOUIS RIDINGER; FRANK
MARSHALL; GLEN MCFADDEN; JEFF BUSHARDT

Defendants - Appellees

ORDER

Uwideration of appellant's motion to compel, the court denies the

motloni
Entered at the direction of the panel: Judge Wilkinson, Judge Diaz and
Senior Judge Hamilton.

For the Court

/s/ Patricia S. Connor, Clerk
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The Home Depot reported solid fourth-guarter: - SR = & 88, 5 5
rnings results-on Tuesday, driven by great -~
ecution, favorable weather:and continued

strength in our core business. o :

o the fourth quarter, sales were $16.0 billion, ./_(3‘
\p 5.9 percent from fast year. Comp sales for T

Y.S. stores were 6.1 percent. Total Company
 Comp was 5.7 percent. .

HD’s diluted earnings per share for the fourth

:}luarter were 50 cents, up 38.9 percent from last
ear. __ad N

'he Company also reported str

, g results for
Year. Fiscal.2011 sales were 3 illi

(.4 billian, up 3.5

Percen or = BVIOUS . CONP Saies-1or- Kud s arter!
&.S. stores were g,fo percent. Total Company., . 03,0 8 stong quarn
gmp was 3.4-percent. = -7 .

| iluted earningqs per share for fiscal 2011 were
2.47, up 22.9 percent from the previous year.

we asked EVP and CFO Carol Tomé todivea . -~ o .
Litle deeper into theumbers and explain the T :
Wghlights. For-more details on our Q4 resulits,

Eg can watch a replay of The Quarterly Report
adcast by clicking here. :
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- Injury Lawyers News

Nicole Howley- Staff Journalist/Public Relations S

pecialist - Nationwide Injury & Legal News
i Home D&pot called “cdllous and arrogant,” ordered to

PEHRTRILSHS 1O invei ol -7\—_-

feature for radial saws.

FRASTSS ) _. |
x Sy ~ 05/13/2010 // West Paim Beach, Florida, USA // Injury Lawyers News // Nicole Howley
o M 2@, o - West Palm Beach, FL—A U.S. District Judge called Home Depot “callous and arrogant” before orderim the company
/ : ey . - to-pay a former Boca Raton man $3 million in punitive darmages, in addition fo other awards, Home Depot was found

- guitty of stealing an invention, which would keep Home Depot employees from slicing off
~ cutting wood for customers, as reported by The Palm Beach Post x,

o U.S. District udge Daniel Hurley stated, "Home Depot knew exactty what it was.doing. .. The! sim&_:gu'sﬂ\ed Mr.
- Powell away and they did it totally and complete eI OWn economic befiefit, " ‘

their fingers while they are

: ing his “Safe-Hands”
- invention. The invention is now installed on about 2,000 radial saws at Home Depot stores nationwide.

: 1 Home Depot was also awarded to pay Powell's attorneys $2.8 million in
that, Home Depot must pay Powell an estimated $1 million in interest annually
paid in full.

legal fees for litigating the case. On top of
on the judgment, which began building in 2006 and will continue until the judgment is

oo a Have G ez \a\y "

élome Degort is considering an appeal and stated that, “We have a strong commitment to dealing with our business partners fairly and with integrity, which is how
we've maintained long-standing relationships with litesally tens of thousands of suppliers over the past 30-plus years, Wehwould never condone actions that
intertionally violate another company's intellectual property rights." ) , :

~

Legal News Reporter: Nicole Howley-L egal news for intellectual property attorneys. ..



Home Depot called arrogant, ordered to pay ex-Boca Raton inventor millions more ‘ m

_to comment.

A company spokesman said Home Depot disagreed with the ruling gnd is considering an appeal.

I == e s ————
"We have a strong commitment to dealing with our business partners fairly and with integrity, which is how we've maintained long-standing
relationships with literally tens of thousands of suppliers over the past 30-plus years," company spokesman Stephen Holmes wrote in an e-mail.
“We would never condone actions that intentionally violate another company's intellectual property rights."

However, Hurley said, that's not what the evidence showed during Monday's day-long hearing or during a nearly monthiong trial.

Recognizing it was a Goliath to Powell's David, the company sought to cut him out of any profit for the invention that saved the company millions in
worker's compensation claims. In The year before the davices were installed, the company paid out $1 million in claims related to injuries caused
by the saw. in the year after the gadgets were installed, it paid out $7,000.

He also criticized Home Depet attorneys for their handling of the case, whi%)h he described as "nasty, mean litigation." For instance, when Powell's

attorney asked for records of injuries caused by the saws, Home Depot attorneys handed over 8,000 documents. Th a spot check of 2,300 pages,
Powell's attorneys found one document that dealt with a saw injury. o ‘

“This is the kind of activity that people look at that engenders outright disgust for the legal brofeésTan," Hurley said. "It is shameful" |

N N S
Find this article ¢ Print thnf page Close® |

hitp:/iww, palmbeachpost.com/news/home-depot-called-arrogant-ordered-to-pay-ex-680890. htm
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By Bruce R. Bennett
Palm Beach Post

-
1117 a.m. Tuesday, November 22,2011

A devoutly religious inventar is about to become divinely rich.

In a 31-page opinion, a federal appeals court this week upheld a nearly $24 million ver dict former Boca
Raton resident Michael Powell wan against Home Depot for stealing an invention that jyave the home
improvement a giant leg up on its competition.

v m thankful to the Lord that he gave us this victory,” said Powell, who now lives in Ve o Beach. “It's been a
long, long road.”

I's been seven years since he showed Home Depot officials a saw guard he inventec that allowed it to
continue to cut lumber for its customers without having to shell cut as much as $1 mil on annually to
employees who lost fingers while offering the unique service. It's been four years sincs he filed suit,
claiming the chain stole his s5afg Hands” saw. It's been more than a year since a We it Palm Beach jury
and federal Judge Daniel Hurley agreed that it had. -

“It's done. It's over with. 'mjust a producing person,” Powell said of his ability to retuin to his first love,
problem-solving, instead of being consgmed by the legal fight.

nd ‘gic attorney Peter
\ay ask tr 2 Washington, D.C.,

pokesman Stephen Holmes gaid the company was. disappointed by th » ruling. “We would

AV violate another com sany's intellectual Property rignis, we wouid n :ver condone such
we are confi

s

ordered it to pay Powell’s $2.6 million legaro 2 Gl

Powell is now helping developing nations deal with problems they are encountering as they build hospitals,
water systems and other necessities of modern life. Powell said he hasn’t decided t sw he will spend the
money he will share with Herman and his other attorney, Alex Brown.

But, he said, his success should inspire struggling inventors that they can take on g ants and win. The $15
million the jury awarded wasn't just for the money Home Depot should have paid to instali the saw guards in
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The Home Depot values wheel
i Provg

The following shows the Home Depot values wheel.

Givi Excelient
ving Customer /,

Sorvice 7CORE VAW ES

Building Creating
Strong Shareholder T —

Relationships i
Doing the Entrepreneurial %

Right Thing Spirit

Respect for
All People-

Bur People

@ Excellent customer service—Customers always come first. Our
actions and decisions are guided by and measured against their

needs.

@ Creating shareholder value—We run a profitable and growing
business with an unwavering commitment to the highest
standards of ethics and governance.

s on continuous improvement ’@

@ Taking care of our people—Associates are our most important
asset and biggest competitive advantage. We demonstrate care
in supporting them and invest in their development and success.

- esBect for ?ﬂ giﬁile—We embrace diversity and leverage qpa.
inclusion. We treat everyone with dignity and respec? g, W

Doing the right thing—We have a moral compass that empowerg
our assoma%es %o act and behave in the best interests of all om®
stakeholders.

(® Building strong relationships—The relationships we build are
lasing and continually deliver innovation and value for our

customers and partners.

(®) Giving back to our communities—It is our responsibility to
enhance the communities and environment we share.

@ntreg;engurial spirit—We focug on continuos improvement t
find better ways to run our business and lead the market. @

LY

H

The Home Depot Values



Associate Orientation

Respect for I:ll People ¢3o¢<

Introduction

L

Respect for all People was created to help ensure that associates are
sensitive to the diversity and culture of others in the workplace. In
this lesson we will cover Respect for All People HDT-1542 available

in your Orientation kit.

Respect for A
People =
Participant Guide

HDT-1542P (11/2008)

©2008 Homer TLC, inc.
All rights reserved.

01/2011




Vision and Values Intr...  -9:10:33 PM “Page 1 of 2

hgory

The Vision & Valhes of‘Welils-F;rgé

By John G. Stumpf. Chairman, President & CEO

Documents such as Vision & Values are rare these days in
corporate America. Most companies have them, of course,
but few as long as we've had ours. Fewer have resisted
fads and stayed faithful to their founding language. Only a
handful have made measurable progress guided by the
same values toward an unchanging vision not just for a year
~or two but almost two decades. Our progress ha:

i '
@emJEam_f%%hgm; then we keep
evenMore u tanding, guide he §

We first published our Vision & Values in the early 1990s as
Wells Fargo’s predecessor, Norwest Corporation. Our

- - industry, our world and our company have changed a lot
since then. We've grown from a network of small Midwestern banks into a national
company with a global reputation. We're the product of hundreds of Zombinations. Tens of
thousands of our team members today trace their heritage to our ancestor companies —
from as large as Norwest, Wells Fargo, Wachovia, First Union, CoreStates Financial,
SouthTrust, Golden West Financial, A.G. Edwards, First Interstate, Crocker Bank, United
Banks of Colorado, First Security, Acordia and First United Bank Group to as'small as
Comfort Bancshares of Comfort, Texas, and Little Mountain Bancshares of Monticello,
Minnesota. Big or small, each influenced and strengthened our culture. Each brought us
new geographies or capabilities and inspiring stories, and then each fourid common cause

in our Vision & Values.

As a result, we believe in our vision just as strongly — we embrace these values just as

passionately — as we did the first time we put them on paper. Our vision, our values, our
c\cgn_\:_’r@_e___m:_%gpdingsales and b;ﬂgfggm our diversified business
model, our relationship stratew ief in people as a competitive advantage, our goal
of consistent, sustainable revenue growth — none of that has changed. In fact, our

unchanging vision and values and our ﬁm&temm, more than ever, a

competitive advantage as our industry evolves and consalid T our vision and values
gonfine 15 anchor us,(then we believe solv very

a‘fﬁlﬂgﬁyﬁd oI CO ient with our vision ang ﬂ:eswzlgun
growth and guecess not just this year bxﬂg; ecades to.come. ‘
https://www.wellsfargo... 9:10:33 PM 9/24/2010
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